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Abstract

This study explores the growing influence of Korean culture on Indian apparel preferences, driven by K-pop, Korean dramas,
and social media. The widespread reach of Korean entertainment has significantly shaped Indian fashion choices, particularly
among the youth. Platforms like Instagram, TikTok, and YouTube, along with celebrity endorsements, have amplified this trend
by exposing consumers to Korean fashion aesthetics. A survey of 94 respondents highlights social media and celebrity influence
as key drivers, with many favoring Korean fashion for its unique, minimalist, and trendy designs. While most believe in its
lasting impact, opinions vary on whether it will become mainstream or remain niche. Statistical analysis, including Chi-Square
tests and correlation studies, found no significant link between the Indian fashion scene and the rise of Korean fashion, yet
respondents expressed strong positive sentiment toward its influence. These insights offer valuable opportunities for fashion
marketers, designers, and businesses to tap into the demand for Korean-inspired apparel. Strengthening Indo-Korean
collaborations through brand partnerships, cultural exchanges, and localized marketing can enhance accessibility and
engagement, contributing to a dynamic and globally influenced Indian fashion landscape.
Keywords: Korean Fashion, Indian Apparel Trends, K-Pop Influence, Consumer Preferences, Social Media Impact.

Introduction

The influence of Korean culture on Indian apparel has been steadily rising, driven by the global
popularity of K-pop, Korean dramas, and the widespread impact of social media. Korean fashion, known
for its minimalistic yet trendy aesthetics, has captivated Indian consumers, particularly the younger
generation, who resonate with its fusion of modern and traditional elements. The integration of Korean
styles into Indian fashion is fueled by celebrity endorsements, online retail accessibility, and the growing
cultural exchange between the two nations. Social media platforms like Instagram and TikTok have
further amplified this trend, making Korean-inspired clothing more visible and desirable. As Indian
consumers embrace Korean fashion, factors such as affordability, accessibility, and cultural compatibility
play a crucial role in shaping preferences and purchasing behavior. This study aims to analyze the
growing impact of Korean culture on Indian apparel choices, examining key drivers, consumer
perceptions, and the potential long-term influence of this trend in the Indian fashion landscape.

Need for the Study

Understanding the influence of Korean culture on Indian apparel is crucial for market researchers,
fashion designers, and businesses looking to tap into emerging trends. This study provides insights into
global fashion dynamics, cultural exchange, and Korean brands” market strategies in India. The findings
can guide marketing, product development, and brand positioning while fostering cultural appreciation
and collaboration between the Indian and Korean fashion industries.

Scope of Study
The study of Korean culture's influence on Indian apparel explores various dimensions, including the
adoption of Korean-inspired clothing, accessories, and beauty standards. It examines the role of K-pop,

Korean dramas, and social media in shaping Indian perceptions and driving trend adoption. Researchers
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can analyse Korean fashion brands’ market strategies in India, such as marketing, distribution, and
consumer loyalty. Additionally, the study delves into socio-cultural implications, including its impact on
local fashion, cultural identity, and cross-cultural exchange.

This interdisciplinary research provides insights into consumer behavior, marketing, and global

fashion dynamics, helping businesses and scholars understand its broader implications.

Review of Literature
Byungho Jin, Parvathi M Kandagal, Sojin Jung

The role of apparel brand evolution in national industry development is understudied, with existing
models lacking brand evolution patterns. Addressing this gap, a study analyzed the emergence timing
and order of international, national, and private apparel brands in Korea and India, juxtaposing them with
industry development stages. Five propositions were formulated, describing the emergence of each brand
type. The findings offer academic and practical insights into brand evolution's significance in national
apparel industry development.

L. S. Sharma, C. Hnamte, D. S. Chaubey (2022)

This paper explores the influence of Korean culture on consumer behavior in northeast India, focusing
on social, lifestyle, and cultural similarities, as well as product acceptance and cuisine preferences. Data
collected from Mizoram's youth is analyzed using moderation and mediation analysis techniques. Results
indicate that cultural influence mediates the relationship between cultural proximity and the purchase of

Korean products.

Arpita Khare (2014)

This paper explores how cosmopolitanism and susceptibility to interpersonal influence impact the
fashion clothing involvement of Indian consumers, with a focus on both metropolitan and non-
metropolitan cities. Findings reveal that normative influence and cosmopolitanism significantly affect
consumer behavior, with demographic factors moderating these effects. The study suggests strategies for
international apparel brands to effectively target the Indian market, emphasizing the importance of
blending global and local lifestyles while catering to ethnic preferences.

Junghwa Son, Byoungho Jin, Bobby George

This study aims to explore Indian consumers' purchase behavior towards foreign brand goods, with a
focus on aiding US companies in assessing India's market potential. It proposes an integrated behavioral
intention model, combining Lee's modified Fishbein model and Ajzen's theory of planned behavior, and
empirically tests the model using data from 210 surveys collected from Indian college students in
Bangalore. The findings indicate that attitude towards foreign brand jeans and perceived behavioral
control (PBC) significantly influence purchase intentions, surpassing the impact of normative influences.
The study underscores the importance for US companies to foster a positive attitude towards their brand
goods and target consumers with sufficient resources. While cautioning against generalizing the findings,

the study offers valuable insights for companies aiming to penetrate the Indian market.
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Ramya Rajagopalan, Jeanne Heitmeyer (2005)

This study examines the purchasing behavior of Asian-Indian consumers in the US regarding Indian
ethnic apparel and American clothing across varying levels of acculturation. Findings suggest that lower
acculturation levels correlate with higher involvement in Indian ethnic apparel, while moderate
acculturation leads to decreased involvement, which then increases with further acculturation. The
research sheds light on how ethnic groups view products from their native culture in a foreign context,
offering insights for fashion marketers targeting specific market segments.

Srivastava, R. K

This research investigates the comparative perception of Korean brands among Indian and Korean
Millennials, aiming to explore awareness and perceptions of Korean global brands. Conducted among
students studying business courses, the study highlights that while awareness of brands like Samsung,
LG, and Hyundai is high among both Korean and Indian Millennials, Korean consumers prioritize quality,
customer service, and value for money more than their Indian counterparts. The study contributes to
literature by integrating the study of Indian and Korean consumer perceptions towards Korean brands,
and it identifies factors influencing perceptions in Korea and India through self-concept theory.

Rahul Dhiman , Pawan Kumar Chand, and Sahil Gupta

This article investigates consumer buying behavior in the apparel industry, focusing on key variables
influencing purchase decisions among youth. Utilizing confirmatory factor analysis, the study identifies
six factors and 20 indicators affecting buying behavior, confirming their model fit. Findings emphasize the
significant impact of demographic variables on purchase frequency, spending patterns, and brand
preferences. The study highlights the importance of segmentation, targeting, and positioning for apparel
marketers in the Indian market, recommending efficient segmentation strategies to deliver better value to
target segments. These insights are valuable for academia, policymakers, entrepreneurs, and apparel

industry managers.

Research Objectives
Primary Objectives
1. To identify factors driving preference for Korean-influenced apparel among Indian consumers.
2. To explore the emotional connection customers have with Korean-influenced apparel.
3. To examine the satisfaction derived by customers from wearing Korean-influenced apparel in
India.

Research Methodology
Type of Research Quantitative Research

The proposed quantitative research aims to investigate the factors driving brand preference and
satisfaction in wearing Korean-influenced apparel among Indian consumers. The study will utilize a
structured questionnaire to gather data from a representative sample of individuals who regularly wear
Korean-influenced apparel. Collected data will be analyzed using appropriate statistical methods to gain
insights into the factors influencing brand preference and satisfaction in wearing Korean-influenced

apparel. The findings will assist companies in the fashion industry to develop effective marketing
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strategies tailored to the preferences of their target market, thereby maintaining their competitiveness and

relevance in the industry.

Sources of Data

This study on the Influence of Korean Culture on Indian Apparel relies on an online survey via Google
Forms to collect quantitative data. The questionnaire covers demographic details, frequency of wearing
Korean-inspired apparel, influencing factors, satisfaction levels, and likelihood of recommendation. A
sample of 95 respondents, selected using probability sampling, ensures diverse representation. To enhance
reliability, the questionnaire undergoes pretesting and pilot testing before full deployment. Descriptive
statistics (mean, median, and standard deviation) summarize trends, while inferential statistics (Chi-
Square, t-tests, ANOVA) identify relationships between variables. Data visualization tools such as graphs
and charts provide clear insights. This structured approach ensures an in-depth understanding of how

Korean fashion trends influence Indian consumers.

Tools and Techniques Used for Analysis

For the research on "Influence of Korean culture on Indian Apparels", both descriptive and inferential
statistical techniques will be used for data analysis. The following tools and techniques will be used:

Descriptive statistics: The data collected from the questionnaire will be analyzed using descriptive
statistics such as frequency distributions, measures of central tendency (mean, median, mode), and
measures of variability (standard deviation, range). These statistics will help provide a summary of the
data and identify any patterns or trends.

Inferential statistics: Inferential statistical techniques such as chi-square tests, t-tests,
and ANOVA will be used to test hypotheses and determine the significance of relationships between
variables. For example, inferential statistics can be used to determine if there is a significant relationship

between brand preference and pleasure experienced by consumers.

Results and Findings
Demographic Freuency Distribution
Demographic Category Frequency Percent
18-20 years 29 30.9
21-25 years 47 50
Age 25-30 years 3 3.2
30 years and above 15 16
Male 50 53.2
Gender Female 44 468
Student 65 69.1
. Employee 21 22.3
Occupation Homemaker 7 7.4
Entrepreneur 1 1.1
High school 7 74
Education Undergraduate 46 48.9
Post graduate 41 43.6
Total 95 100%
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Interpretation

The demographic data reveals that the majority of respondents (50%) fall within the 21-25 age group,
followed by 18-20 years (30.9%), while the 25-30 age group (3.2%) is the least represented. The gender
distribution is nearly balanced, with 53.2% males and 46.8% females. Occupation- wise, most respondents
are students (69.1%), followed by employees (22.3%), with a smaller representation of homemakers (7.4 %)
and entrepreneurs (1.1%). In terms of education, undergraduates (48.9%) and postgraduates (43.6%) form
the majority, while high school respondents account for only 7.4%. This data indicates a youth-dominated,
student-majority, and well-educated sample.
Chi Square Test

Null Hypothesis (H0): There is no significant relationship between the current fashion scene and the
popularity of K-pop music and Korean dramas in contributing to the rise of Korean fashion in India.

Alternate Hypothesis (H1): There is a significant relationship between the current fashion scene and
the popularity of K-pop music and Korean dramas in contributing to the rise of Korean fashion in India.

Chi-Square Tests
Value it Asymptotic.Significance
(2-sided)
Pearson Chi-Square 4.524a 3 210
Likelihood Ratio 4.006 3 261
Linear-by-Linear Association 912 1 340
N of Valid Cases 94
a. 3 cells (37.5%) have expected count less than 5. The minimum expected count is 2.02.

Interpretation

The Pearson Chi-Square test (x? = 4.524, df = 3, p = 0.210) shows that the p-value is greater than 0.05,
leading to the failure to reject the null hypothesis. This suggests no significant relationship between the
current fashion scene in India and the influence of K-pop music and Korean dramas on the rise of Korean
fashion. Hence, the null hypothesis (HO) is accepted, indicating that these factors do not significantly
contribute to shaping Indian fashion trends based on this analysis.

Correlation

Null Hypothesis (H0): There is no significant association between gender and respondents' visions for
the future of the relationship between Korean culture and fashion in India.

Alternate Hypothesis (H1): There is a significant association between gender and respondents'

visions for the future of the relationship between Korean culture and fashion in India.

Correlations

What do you envision
as the future of the
Gender relationship between

Korean culture and

fashion in India?
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Pearson Correlation 1 111
Gender Sig. (2-tailed) .288
N 94 94
What do you envision as the Pearson Correlation A11 1
future of the relationship between | Sig. (2-tailed) .288
Korean culture and fashion in
India? N o4 o4
Interpretation

The correlation coefficient of 0.111 indicates a weak positive correlation between gender and
respondents' visions for the future of the relationship between Korean culture and fashion in India.
However, since the p-value is greater than 0.05, we fail to reject the null hypothesis, suggesting that the
correlation is not statistically significant. Thus, there is no meaningful association between gender and
respondents' perspectives on this relationship, leading to the acceptance of the null hypothesis (HO).

ANOVA

Null Hypothesis (H0): The influence of Korean fashion in India is a passing trend, and there is no
significant difference in affordability compared to Indian fashion for the average consumer.

Alternate Hypothesis (H1): The influence of Korean fashion in India is here to stay, and there is a
significant difference in affordability compared to Indian fashion for the average consumer.

ANOVA
Do you believe that the influence of Korean fashion in India is a passing trend, or is it here to stay?
Sum of Df Mean Square F Sig.
Squares
Between Groups 1.517 3 .506 2.137 101
Within Groups 21.302 90 237
Total 22.819 93

Interpretation

The F-value of 2.137 with a p-value of 0.101 indicates that there is no statistically significant difference
in perception regarding the longevity of Korean fashion influence in India between those who see it as a
passing trend and those who believe it is here to stay. Since the p-value exceeds the standard significance
level of 0.05, we fail to reject the null hypothesis, confirming that no substantial variation exists in these

perceptions. Hence, HO is accepted.

Limitations of the Study

The study faces several limitations that may impact its findings. A limited sample size could restrict
the generalizability of the results, as it may not fully represent the diverse population influenced by
Korean culture in apparel choices. Additionally, sampling bias may occur if participants with stronger
preferences for Korean fashion are overrepresented, affecting the study’s overall applicability. Social
desirability bias could further influence responses, as participants may provide answers they perceive as
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socially acceptable rather than their true opinions. Since the study relies on self-reported data, subjective
responses may affect the accuracy and reliability of the insights. Lastly, time constraints may limit the
depth of data collection, analysis, and exploration of additional influencing factors.

Conclusion

The study highlights India's dynamic fashion landscape, blending traditional, contemporary, and
international influences, with Korean fashion emerging as a significant force driven by K-pop, Korean
dramas, social media, and increased accessibility. Respondents express optimism about its lasting
influence, though perceptions vary regarding its future trajectory. The study also emphasizes the role of
cultural diversity in fashion, promoting inclusivity and celebrating different identities. Overall, the
findings suggest a vibrant, evolving fashion scene in India, where Korean culture continues to grow,

reflecting an ongoing cultural exchange between India and South Korea, enriching global fashion trends.
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